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DATA COLLECTION SPECIFICITY FOR DIRECT MAILING 

IN RUSSIAN CONDITIONS 
 
In the conditions of severe competition, when on the local territory the tools of 

Internet marketing because of the lack of coverage of the audience are weak, the lead-
ing role is played by offline tools of direct marketing. The article deals with the Rus-
sian specifics of the key element of marketing a direct response to the ¬ database of 
potential customers. The main idea of the article is due to the competent updating of 
the «cold»" customer base to prepare an acceptable list for the test physical mailing. 
The author gives some aspects of actualization of «cold» and public databases from 
directories, bases of partner businesses and competitors. 

Keywords: direct marketing, direct marketing, direct mail, telemarketing, target 
market, customer database, personal data. 
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